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I. Campaign Website (readysetcareer.org) 

Site Actions 
Total Page Views: 9,342, 100% 

• Home: 8,318, 89% 

• Apply: 209, 2.24% 

• Contact Us: 115, 1.37% 

• View Colleges: 118, 1.26% 

• Financial Aid: 54, .58% 

• Resources: 78, .83% 

 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Home, 2:19 

• Apply, 2:15 

• View Colleges, 2:17 

• Contact Us, 1:46 

• Resources, 2:02 

Top Sources of Site Exploration 
96% of site traffic is driven from the ad campaign. The other 4% is direct-to-site, organic, or 
driven from social media activity. 
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II. Digital Advertising Campaign 

Overview 

Digital Campaign Highlights – March 2018  
 
Custom Display Campaign Overview 
- Drove a total of 1404 visits to the website 
- Drove over 493k impressions. 
- Average CPM (cost per thousand impressions) is $4 
 

Custom Display Campaign Benchmark For Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1523 visits to the website 
- Drove 44 calls & 4 Form Submits 
- Average cost per visit $2.63 
- Average cost per contact is $83 
- CTR on the text ads above average 4.59%  
 

PPC Campaign Benchmark For Google Trends In Education in CA 
- Average cost per visit for is $4.53 
- Average cost per contact is $63 
- Average CTR on the text ads is 2.20% 

 
Geo-Fencing Mobile Display Ads 
- Drove 2,829 visits to the website 
- Over 2.5 million impressions 
- Average CTR is 27% for all ads combined, Average CPM is $.59 cents 
 

Geo-Fence Bench Industry Benchmarks  
- Average CTR between 20-25% 
- Average CPM (cost per thousand impressions range $5-$8) 

 
Social Media Facebook/Instagram Campaign 
- Drove 732 visits to the website 
- Drove over 89k+ impressions 
- Drove over 504 engagements 
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Summary 

 

Custom Display Campaign Summary 
In month two of the campaign, we had as slightly higher CPM, which generated less 
impressions. However, we saw engagement on the ads rise, and more people clicked on the 
banners. This tells us that the higher CPM (which is still well below average at $4 and the 
average is between $8-$12) is performing better because we are paying for impressions on 
more premium sites that potential students are engaging on. 
 

PPC Campaign Summary 
The campaign is performing extremely well, the cost per click dropped from $2.98 to $2.63 
and the CTR on the text ads is well above average at over 4%. Keyword focus the past month 
went towards computer programming, admissions, esthetician certificate and technician 
certification. The campaign will continue to optimize over the next 2-4 months as we gather 
data to see what is performing the best. We did see a drop in calls (which caused the cost per 
lead to increase) from removing the phone number in the text ad.  
 

Geo-Fence Display Campaign Summary 
This campaign performed off the charts for it’s second cycle, with over 2.5 million impressions 
and over 2800 visits (compared to 600 visits the first time). The metrics are all well above 
average. No changes are needed at all at this time as we are doing excellent.  
 

Social Media Campaign Summary 
We continue to see higher engagement with mobile ads, and the audience continues to click 
on these over the desktop ads. Also, for education-related social media campaigns, we often 
see a lot of traction targeting Moms/Parents of Teens. June ads will feature creatives that 
cater to this group. The campaign is optimizing well, in March we generated over 100+ more 
visits than in February, and impressions also went up by over 9k, which means the CPM went 
down (cost per thousand impressions). 
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Custom Display Data  

$2000 March 2018 
 

 
 
 

Geography Top 20 Locations By Clicks On Banner Ads 
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Top 20 Ad Engagement By Clicks & Impressions 

 
 
 

Top 20 Keyword Performance By Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf 
the internet. 
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Top Performing Ads By Impressions/Clicks  
These banners had the highest performance, most likely due to the size of the creatives. We 
typically see better performance with 300x250 creatives in comparison to the other available 
sizes that run in a campaign. This is attributed to the frequency of audiences using mobile 
devices over desktop computers to surf the web, etc. 
 

 
 

Lowest Performing Ads By Impressions/Clicks 
This is just not a popular ad size on the internet but we still recommend running this size. 
 

 
 
  



 

  
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496               
2yearexperts.com       9 
 

Pay Per Click/SEM Data 

$4000 March 2018 
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Top 25 Performing Keywords 
 

 
 

 

 
 
  



 

  
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496               
2yearexperts.com       11 
 

Geo-Fence Display Mobile Ads 

$2000 March 2018 
 

 
 

Top 25 Performing Apps Based On Impressions/Clicks  

 

 
 

Top 25 Performing Locations Based On Impressions/Clicks 
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Social Media Facebook/Instagram Campaign 

$2000 March 2018 
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Creative Report 
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