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I. Campaign Website (readysetcareer.org) 
April 1 – 30, 2018 
 
Site Actions 
Total Page Views: 11,190, 100% 

• Home: 10,423, 93.15% 
• Apply: 191, 1.17% 
• Contact Us: 94, .84% 
• View Colleges: 91, .81% 
• Financial Aid: 47, .42% 
• Resources: 44, .39% 

 
Site Exploration 
Most Viewed Pages and Average Time Spent 

• Apply, 3:14 
• Contact Us, 2:34 
• View Colleges, 2:18 
• Home, 2:12 
• Resources, 1:12 

Top Sources of Site Exploration 
In March the primary driver of traffic to the campaign website was the paid digital advertising. In April 
we introduced Pandora advertising to the campaign, which contributed to direct traffic. The “Direct” 
traffic indicated below covers all site traffic that wasn’t a direct result of the digital campaign. It includes 
organic traffic and traffic from the Pandora advertising. 

• Digital Ad Campaign: 88%  
• Direct: 11.5% 
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II. Digital Advertising Campaign 
Overview 
Digital Campaign Highlights – April 2018  
 
Custom Display Campaign Overview 
- Drove a total of 883 visits to the website 
- Drove over 369k impressions. 
- Average CPM (cost per thousand impressions) is $6.77 
 

Custom Display Campaign Benchmark for Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1619 visits to the website 
- Drove 28 calls 
- Average cost per visit $2.47 
- Average cost per contact is $44 
- CTR on the text ads above average 4.99%  
 

PPC Campaign Benchmark for Google Trends In Education in CA 
- Average cost per visit for is $4.53 
- Average cost per contact is $63 
- Average CTR on the text ads is 2.20% 

 
Geo-Fencing Mobile Display Ads 
- Drove 5,558 visits to the website 
- Over 5.5 million impressions 
- Average CTR is 35% for all ads combined, Average CPM is $.49 cents 
 

Geo-Fence Bench Industry Benchmarks  
- Average CTR between 20-25% 
- Average CPM (cost per thousand impressions range $5-$8) 

 
Social Media Facebook/Instagram Campaign 
- Drove 1219 visits to the website 
- Drove over 86k+ impressions 
- Drove over 3132 engagements 
 
YouTube 
- Drove over 60k completed video views  
- Drove over 108k+ impressions 
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Summary 
Custom Display Campaign Summary 
The average CPM remained steady at under $6 (average is between $8-$12) and the ads are 
converting higher on premium sites, in which potential students are engaging on. We drove over 800 
visits to the site in April with this campaign. We recommend a banner refresh in 1-2 months so we don’t 
experience banner fatigue. 
 
PPC Campaign Summary 
The campaign is performing extremely well, the cost per click dropped even lower in April to $2.47, half 
of what the industry average for Orange County is at $4.53. The CTR on the text ads is well above 
average at over 4.99%, increasing monthly as our software is determining what ads are converting best 
and showing those ads the most. We added in some new keywords for “colleges near me” last month 
and we bid down a lot on the college business name, to drive and drive traffic for more specific courses. 
The amount of time spent on the site or students clicking the “apply now” button are high, and the 
average cost per contact is still just $43, compared to the industry average of $63. 
 
When planning next year’s fiscal budget, we do recommend more budget be added to the PPC 
campaign. The campaign is pacing fast, and we are making manual adjustments to slow it down and 
last a full 30 days per cycle. There is a lot more search volume and we can capture more people 
searching (currently capturing about 20% of search for the keywords we are bidding on) with a higher 
budget. 
 
Geo-Fence Display Campaign Summary 
This campaign performed off the charts again for its 3rd cycle. We added Coachella as a location during 
the event, and impressions doubled from March with 2.5 million impressions to over 5.5 million 
impressions in April. Visits in April also doubled, with over 2,800 visits in March to over 5,500 visits in 
April. The average cost per thousand impressions is extremely low at .49 cents, with the industry 
average between $5-$8. The metrics are all well above average. 
 
Social Media Campaign Summary 
The campaign performed extremely well in April with the addition of the new ad sizes and video ads we 
incorporated. When we first launched the campaign we generated a little over 600 visits to the website, 
and in April we generated over 2,600. The campaign is optimizing very nicely, with an increase in 
monthly visits by 77%. Page engagement in April also increased by over 50% from March. 
 
YouTube Summary 
The campaign did excellent the first cycle with over 60,000 completed video views! For May, we split 
the Spanish and English video campaigns into two separate campaigns to give them each dedicated 
budget. 
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Custom Display Data  
$2,500 April 2018 
 

 

 
 
 
Geography Top 20 Locations by Clicks On Banner Ads 
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Top 20 Ad Engagement by Clicks & Impressions 

 
 
 
Top 20 Keyword Performance by Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf the 
internet. 
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Top Performing Ads by Impressions/Clicks  
These banners had the highest performance, most likely due to the size of the creatives. We typically 
see better performance with 300x250 creatives in comparison to the other available sizes that run in a 
campaign. This is attributed to the frequency of audiences using mobile devices over desktop 
computers to surf the web, etc. 
 

 
 
 
Lowest Performing Ads by Impressions/Clicks 
This is just not a popular ad size on the internet but we still recommend running this size. 
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Pay Per Click/SEM Data 
$4,000 April 2018 
 

 
 
 

 
 
  



2-
Ye

ar
 C

ol
le

ge
 E

xp
er

ts
 

  
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496               
2yearexperts.com       10 
 

Top 25 Performing Keywords 
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Geo-Fence Display Mobile Ads 
$2,720 April 2018 
 

 
 
Top 25 Performing Apps Based on Impressions/Clicks  
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Top 50 Performing Locations Based on Impressions/Clicks 

 

 

 
 
*Coachella event = “Empire Polo Club” 
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Social Media Facebook/Instagram Campaign 
$2,000 April 2018 
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Creative Report 
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YouTube Video Ads 
$3,500 April 2018  
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III. Radio Advertising Campaign 
Pandora Campaign Overview 
$20,000 April 2018 

- $16,000 general 18-24 y/o 
- $2,000 African American targeted, 25-34 y/o 
- $2,000 Hispanic targeted, 25-34 y/o 

The Pandora campaign began in April and contributed to an increase in direct traffic to the website. The 
ads are performing above goal. 
 

 
 
 

 
 
Creative Name Key: 

• MA = Mobile Audio platform   
• ILC = I Love Cars (Audio) 
• CA = Culinary Arts (Audio) 
• BR = Born Ready (Audio) 
• MTFAJ = More Than Finding A Job (Audio) 
• G01 (02, 03, 04, 05) = General (Banner) 
• H01 (02, 03, 04, 05) = Hispanic (Banner) 
• AA01 (02, 03, 04, 05) = African American (Banner)  
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Banner Ads with Most Clicks 
 

                         
135 clicks   115 clicks   113 clicks 
Mobile Audio Platform  Mobile Audio Platform  Mobile Audio Platform 
Culinary Arts Audio Clip  I Love Cars Audio Clip  Culinary Arts Audio Clip 
 
 
 


