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I. Campaign Website (readysetcareer.org) 
June 1 – 30, 2018 
 

Site Actions 
Total Page Views: 9,243, 100% 

• Home: 8,485, 91.80% 

• Apply: 197, 2.13% 

• Contact: 69, .75% 

• View Colleges: 52, .56% 

• Financial Aid: 39, .42% 

• Resources: 33, .36% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Apply, 4:46 

• View Colleges, 2:12 

• Home, 1:53 

• Contact, 1:31 

• Resources, 1:29 

Top Sources of Site Exploration 
• Digital Ad Campaign: 82.8% 

• Direct: 14.6% 
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II. Newscenter (news.readysetcareer.org) 
June 1 – 30, 2018 
 

Site Actions 
Total Page Views: 567, 100% 

• Home: 138, 24.34% 

• Stories: 103, 18.17% 

• Finding a new career through Victor Valley College: 44, 7.76% 

• Adam Spitz: 40, 7.05% 

• Falling in Love with a new career: 36, 6.35% 

• Anthony Carranza: 31, 5.47% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Finding a new career through Victor Valley College, 3:43 

• Home, 2:37 

• Anthony Carranza, 2:31 

• Falling in Love with a new career, 1:12 

• Stories, :48 

Top Sources of Site Exploration 
• Digital Ad Campaign: 68% 

• Direct: 32% 

Ads to Newscenter 
 
Carousel 1 and Carousel 2 

- 39,154 impressions 

- 599 Link Clicks 
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III. Digital Advertising Campaign 

Overview 
Digital Campaign Highlights – June 2018  
 
Custom Display Campaign Overview 
- Drove a total of 868 visits to the website 
- Drove over 370k impressions. 
- Average CPM (cost per thousand impressions) is $6.75 
 

Custom Display Campaign Benchmark for Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1613 visits to the website 
- Drove 47 calls 
- Average cost per visit $2.43 
- Average cost per contact is $63 

- CTR on the text ads above average 4.97%  

 
PPC Campaign Benchmark for Google Trends In Education in CA 
- Average cost per visit for is $4.53 
- Average cost per contact is $63 
- Average CTR on the text ads is 2.20% 

 
Geo-Fencing Mobile Display Ads 
- Drove 2,870 visits to the website 
- Over 3.6 million impressions 
- Average CTR is 28% for all ads combined, Average CPM is $.74 cents 
 

Geo-Fence Bench Industry Benchmarks  
- Average CTR between 20-25% 
- Average CPM (cost per thousand impressions range $5-$8) 

 
Social Media Facebook/Instagram Campaign 
- Drove 1258 visits to the website 
- Drove over 81k+ impressions 
- Drove over 4413 engagements 
 
YouTube English  
- Drove over 61k completed video views  
- Drove over 31k+ impressions 

- 51% completed video view rate 

 

YouTube Spanish 

- Drove over 79k impressions  

- Drove over 34k+ completed video views 

- 43% completed video view rate 
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Digital Campaign Summary 
Custom Display Campaign Summary 
The average CPM remained steady at under $6 (average is between $8-$12) and the ads are 
converting higher on premium sites, in which potential students are engaging on. We drove 
over 850 visits to the site in June (same as in May) with this campaign. Impressions were up, 
but visits were the same. We recommend a banner refresh so we don’t experience banner 
fatigue. 
 

PPC Campaign Summary 
The campaign is continuing to perform extremely well, the cost per click remains steady and 
below industry averages, which is great. We continued to hold steady with calls and 
engagement on the site as well, and the average cost per lead is beating industry averages at 
$30 instead of the Google average for Education at $63. The CTR on the text ads is fantastic 
too, above the national average of 2.20%, close to 5%. When planning next year’s fiscal 
budget, we do recommend more budget be added to the PPC campaign. There is a lot more 
search volume and we can capture more people searching (currently capturing about 20% of 
search for the keywords we are bidding on) with a higher budget. 
 

Geo-Fence Display Campaign Summary 
This campaign performed off the charts again for June, with very high impressions and visits 
to the website million. We hope to continue this campaign in the near future so we don’t lose 
optimization. 
 

Social Media Campaign Summary 
The campaign performed extremely well in June as well, and drove over 1,200 visits to the 
website and 80k impressions (When we first launched the campaign we generated a little over 
600 visits to the website). No changes are recommended at this time, the campaign is doing 
outstanding. 
 

YouTube Summary 
We split out the budgets in May for Spanish and English, and the Spanish video ads are 
continuing to perform better than English, on a smaller budget. This is mainly because the 
cost per completed video view for Spanish is much cheaper, averaging 3 cents and the 
English is averaging 8 cents. At this time we do recommend to keep the budgets split as they 
are because which Spanish is cheaper, we are getting high engagement on both campaigns, 
totaling over 60,000 completed video views for the month of June. 
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Custom Display Data  
$2,500 June 2018 
 

 

 
 
 
 

Geography Top 20 Locations by Clicks On Banner Ads 
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Top Ad Engagement by Clicks & Impressions 

 
 
 
 

Top 20 Keyword Performance by Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf the 
internet. 
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Top Performing Ads by Impressions/Clicks  
These banners had the highest performance, most likely due to the size of the creatives. We typically 
see better performance with 300x250 creatives in comparison to the other available sizes that run in a 
campaign. This is attributed to the frequency of audiences using mobile devices over desktop 
computers to surf the web, etc. 
 

 

 

Lowest Performing Ads by Impressions/Clicks 
This is just not a popular ad size on the internet but we still recommend running this size. 
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Pay Per Click/SEM Data 
$4,000 June 2018 
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Top 25 Performing Keywords 
 

 
 
 

Text Ad Group Performance (Google Only) 
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Mobile Vs. Desktop Traffic 
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Geo-Fence Display Mobile Ads 
$2,720 June 2018 

 
 
 
 

Top 20 Performing Apps Based on Impressions/Clicks  
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Top 20 Performing Locations Based on Impressions/Clicks 
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Social Media Facebook/Instagram Campaign 
$2,000 June 2018 
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Creative Report 
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YouTube Video Ads 
$2,500 June 2018 (English Language) 

- Drove over 61k impressions  

- Drove over 31k+ completed video views 

- 51% completed video view rate 
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$1000 June 2018 (Spanish Language) 
 

- Drove over 79k impressions  

- Drove over 4k+ completed video views 

- 43% completed video view rate 

- 43% completed video view rate 
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IV. Radio Advertising Campaign 
Pandora Campaign Overview 
$24,000 June 2018 

- $19,200 general 18-24 y/o 

- $2,400 African American targeted, 25-34 y/o 

- $2,400 Hispanic targeted, 25-34 y/o 

 

 
 
 
Creative Name Key: 

• MA = Mobile Audio platform   

• ILC = I Love Cars (Audio) 

• CA = Culinary Arts (Audio) 

• BR = Born Ready (Audio) 

• MTFAJ = More Than Finding A Job (Audio) 

• G01 (02, 03, 04, 05) = General (Banner) 

• H01 (02, 03, 04, 05) = Hispanic (Banner) 

• AA01 (02, 03, 04, 05) = African American (Banner)  
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Banner Ads with Most Clicks 
 

                             
129 clicks   103 clicks   100 clicks 
Mobile Audio Platform  Mobile Audio Platform  Mobile Audio Platform 
I Love Cars Audio Clip  I Love Cars Audio Clip  I Love Cars Audio Clip 
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