
 

  
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496               
2yearexperts.com        
 



 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 

 

 

 

 

 

 

 

Digital Media Report, July 2018  

Inland Empire Desert Region 

Consortium 

 

 

 
 
 
 
 
 
 
 

 

 

 

 

 

August 12, 2018 

  



 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 

 

Table of Contents 

I. CAMPAIGN WEBSITE (READYSETCAREER.ORG) ............................................................................................ 4 

SITE ACTIONS ............................................................................................................................................................. 4 
SITE EXPLORATION ...................................................................................................................................................... 4 
TOP SOURCES OF SITE EXPLORATION .............................................................................................................................. 4 

II. NEWSCENTER (NEWS.READYSETCAREER.ORG) ........................................................................................... 5 

SITE ACTIONS ............................................................................................................................................................. 5 
SITE EXPLORATION ...................................................................................................................................................... 5 
TOP SOURCES OF SITE EXPLORATION .............................................................................................................................. 5 

III. DIGITAL ADVERTISING CAMPAIGN ............................................................................................................ 6 

OVERVIEW ................................................................................................................................................... 6 

DIGITAL CAMPAIGN HIGHLIGHTS – JULY 2018 ................................................................................................................. 6 

SUMMARY.................................................................................................................................................... 7 

CUSTOM DISPLAY CAMPAIGN SUMMARY ........................................................................................................................ 7 
PPC CAMPAIGN SUMMARY .......................................................................................................................................... 7 
SOCIAL MEDIA CAMPAIGN SUMMARY ............................................................................................................................ 7 
YOUTUBE SUMMARY ................................................................................................................................................... 7 

CUSTOM DISPLAY DATA ................................................................................................................................ 8 

GEOGRAPHY TOP 20 LOCATIONS BY CLICKS ON BANNER ADS ............................................................................................. 8 
TOP AD ENGAGEMENT BY CLICKS & IMPRESSIONS ............................................................................................................ 9 
TOP 20 KEYWORD PERFORMANCE BY CLICKS & IMPRESSIONS ............................................................................................. 9 

PAY PER CLICK/SEM DATA ........................................................................................................................... 10 

TOP 25 PERFORMING KEYWORDS ................................................................................................................................ 11 
TEXT AD GROUP PERFORMANCE (GOOGLE ONLY) .......................................................................................................... 11 
MOBILE VS. DESKTOP TRAFFIC .................................................................................................................................... 12 

SOCIAL MEDIA FACEBOOK/INSTAGRAM CAMPAIGN .................................................................................... 13 

CREATIVE REPORT ..................................................................................................................................................... 14 

YOUTUBE VIDEO ADS .................................................................................................................................. 14 

$2,500 JULY 2018 (ENGLISH LANGUAGE) .................................................................................................................... 14 
$1000 JULY 2018 (SPANISH LANGUAGE) ..................................................................................................................... 15 

IV. RADIO ADVERTISING CAMPAIGN ............................................................................................................ 17 

PANDORA CAMPAIGN OVERVIEW ................................................................................................................................ 17 
 
 
 
  



 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 

 

I. Campaign Website (readysetcareer.org) 
July 1 – 31, 2018 
 

Site Actions 
Total Page Views: 7,111, 100% 

• Home: 6,442, 90.57% 

• Apply: 170, 2.39% 

• Contact: 74, 1.04% 

• Financial Aid: 51, .72% 

• View Colleges: 51, .72% 

• Resources: 47, .66% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Apply, 4:31 

• View Colleges, 2:02 

• Contact, 1:33 

• Resources, 1:30 

• Home, 1:21 

Top Sources of Site Exploration 
• Digital Ad Campaign: 79.95% 

• Direct: 20.5% 
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II. Newscenter (news.readysetcareer.org) 
July 1 – 30, 2018 
 

Site Actions 
Total Page Views: 453, 100% 

• Home: 193, 42.6% 

• In the News: 30, 6.62% 

• Falling in love with a new career: 28, 6.18% 

• Anthony Carranza: 24, 5.3% 

• Farm to Table education readies community college students for culinary careers: 24, 5.3% 

• Stories: 23, 5.08% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Home, 2:07 

• Farm to Table education readies community college students for culinary careers, 1:45 

• Stories, 1:26 

• In the News, 0:34 

Top Sources of Site Exploration 
• Digital Ad Campaign: 69.97% 

• Direct: 30.3% 
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III. Digital Advertising Campaign 

Overview 
Digital Campaign Highlights – July 2018  
 
Custom Display Campaign Overview 
- Drove a total of 1431 visits to the website 
- Drove over 442k impressions. 
- Average CPM (cost per thousand impressions) is $4.52 
 

Custom Display Campaign Benchmark for Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1354 visits to the website 
- Drove 94 calls 
- Average cost per visit $2.95 
- Average cost per contact is $27 

- CTR on the text ads above average %  
 

PPC Campaign Benchmark for Google Trends in Education in CA 
- Average cost per visit for is $4.53 
- Average cost per contact is $63 
- Average CTR on the text ads is 2.20% 

 
Social Media Facebook/Instagram Campaign 
- Drove 1548 visits to the website 
- Drove over 125k+ impressions 
- Drove over 1700 engagements 
 
YouTube English  
- Drove over 63k completed video views  
- Drove over 26k+ impressions 

- 40% completed video view rate 
 

YouTube Spanish 

- Drove over 89k impressions  

- Drove over 37k+ completed video views 

- 41% completed video view rate 
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Summary 
Custom Display Campaign Summary 
The average CPM decreased from June to July and dropped to under $4, allowing us to generate more 
impressions (average is between $8-$12). Because of this, visits increased from 850 in June to over 
1400 in July.  Impressions were up and visits are up. We recommend a banner refresh so we don’t 
experience banner fatigue. 
 

PPC Campaign Summary 
The campaign is continuing to perform extremely well, the cost per click remains steady and below 
industry averages, which is great. July outperformed June, with an increase in the CTR on the text ads, 
and the cost per lead dropped to $27, (Google average for Education at $63). When planning next 
year’s fiscal budget, we do recommend more budget be added to the PPC campaign. The campaign is 
pacing fast, and we are making manual adjustments to slow it down and last a full 30 days per cycle. 
There is a lot more search volume and we can capture more people searching (currently capturing 
about 20% of search for the keywords we are bidding on) with a higher budget. Other than that, no 
other changes are recommended at this time. 
 

Social Media Campaign Summary 
The campaign performed extremely well in July with over 1500 visits to the site (increased from June of 
1200 visits) and over 125k impressions (increase of June from 80k impressions. When we first 
launched the campaign we generated a little over 600 visits to the website, we have doubled the visits 
on the same budget. No changes are recommended at this time, the campaign is doing outstanding. 
 

YouTube Summary 
Both Spanish and English campaigns continue to perform outstanding. Both are driving very high 
engagement and the cost per completed view is extremely low. Because we are seeing such high 
engagement for this platform, a budget increase would benefit because we can increase brand 
exposure and student engagement. 
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Custom Display Data  
$2,000 July 2018 
 

 

 
 
 
 

Geography Top 20 Locations by Clicks On Banner Ads 
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Top Ad Engagement by Clicks & Impressions 

 
 
 
 

Top 20 Keyword Performance by Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf the 
internet. 
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Pay Per Click/SEM Data 
$4,000 July 2018 
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Top 25 Performing Keywords 
 

 
 
 

Text Ad Group Performance (Google Only) 
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Mobile Vs. Desktop Traffic 
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Social Media Facebook/Instagram Campaign 
$2,000 July 2018 
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Creative Report 
 

 

 

 
 
 

YouTube Video Ads 
$1,920 July 2018 - English Language 
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- Drove over 63k impressions  

- Drove over 26k+ completed video views 

- 40% completed video view rate 
 

 
 
 
 
 

 

 
 

 
 
 
 
 

$1,000 in July - Spanish Language 
- Drove over 89k impressions  

- Drove over 37k+ completed video views 

- 41% completed video view rate 
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IV. Radio Advertising Campaign 
Pandora Campaign Overview 
$20,000 July 2018 

- $19,200 general 18-24 y/o 

- $2,400 African American targeted, 25-34 y/o 

- $2,400 Hispanic targeted, 25-34 y/o 

 
 

 
 
Creative Name Key: 

• MA = Mobile Audio platform   

• ILC = I Love Cars (Audio) 

• CA = Culinary Arts (Audio) 

• BR = Born Ready (Audio) 

• MTFAJ = More Than Finding A Job (Audio) 

• G01 (02, 03, 04, 05) = General (Banner) 

• H01 (02, 03, 04, 05) = Hispanic (Banner) 

• AA01 (02, 03, 04, 05) = African American (Banner)  
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Banner Ads with Most Clicks 
 

                             
136 clicks   121 clicks   121 clicks 
Mobile Audio Platform  Mobile Audio Platform  Mobile Audio Platform 
I Love Cars Audio Clip  I Love Cars Audio Clip  Culinary Arts Audio Clip 
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