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|. Campaign Website (readysetcareer.org)

July 1 - 31, 2018

Site Actions
Total Page Views: 7,111, 100%
e Home: 6,442, 90.57%

e Apply: 170, 2.39%

e Contact: 74, 1.04%

e Financial Aid: 51, .72%
e View Colleges: 51, .72%
e Resources: 47, .66%

Site Exploration
Most Viewed Pages and Average Time Spent
o Apply, 4:31
e View Colleges, 2:02
e Contact, 1:33
e Resources, 1:30
e Home, 1:21

Top Sources of Site Exploration

e Digital Ad Campaign: 79.95%
e Direct: 20.5%
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Il. Newscenter (news.readysetcareer.org)

July 1 - 30, 2018

Site Actions
Total Page Views: 453, 100%
e Home: 193, 42.6%

¢ Inthe News: 30, 6.62%
e Falling in love with a new career: 28, 6.18%
e Anthony Carranza: 24, 5.3%

e Farm to Table education readies community college students for culinary careers: 24, 5.3%

e Stories: 23, 5.08%

Site Exploration
Most Viewed Pages and Average Time Spent
e Home, 2:07

e Farm to Table education readies community college students for culinary careers, 1:45

Stories, 1:26
e Inthe News, 0:34

Top Sources of Site Exploration
e Digital Ad Campaign: 69.97%
e Direct: 30.3%
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lll. Digital Advertising Campaign

Overview
Digital Campaign Highlights — July 2018

Custom Display Campaign Overview

- Drove a total of 1431 visits to the website

- Drove over 442k impressions.

- Average CPM (cost per thousand impressions) is $4.52

Custom Display Campaign Benchmark for Google Trends
- Average CPM (cost per thousand impressions) for Education is between $8-$12

PPC Campaign (Pay Per Click)

- Drove 1354 visits to the website

- Drove 94 calls

- Average cost per visit $2.95

- Average cost per contact is $27

- CTR on the text ads above average %

PPC Campaigh Benchmark for Google Trends in Education in CA
- Average cost per visit for is $4.53

- Average cost per contact is $63

- Average CTR on the text ads is 2.20%

Social Media Facebook/Instagram Campaign
- Drove 1548 visits to the website

- Drove over 125k+ impressions

- Drove over 1700 engagements

YouTube English

- Drove over 63k completed video views
- Drove over 26k+ impressions

- 40% completed video view rate

YouTube Spanish

- Drove over 89k impressions

- Drove over 37k+ completed video views
- 41% completed video view rate

502 Main St., 3rd Floor, La Crosse, WI 54601 < 608.781.8495 « fax 608.781.8496

2yearexperts.com



INteract

2-Year College Experts

Summary

Custom Display Campaign Summary

The average CPM decreased from June to July and dropped to under $4, allowing us to generate more
impressions (average is between $8-512). Because of this, visits increased from 850 in June to over
1400 in July. Impressions were up and visits are up. We recommend a banner refresh so we don’t
experience banner fatigue.

PPC Campaign Summary

The campaign is continuing to perform extremely well, the cost per click remains steady and below
industry averages, which is great. July outperformed June, with an increase in the CTR on the text ads,
and the cost per lead dropped to $27, (Google average for Education at $63). When planning next
year’s fiscal budget, we do recommend more budget be added to the PPC campaign. The campaign is
pacing fast, and we are making manual adjustments to slow it down and last a full 30 days per cycle.
There is a lot more search volume and we can capture more people searching (currently capturing
about 20% of search for the keywords we are bidding on) with a higher budget. Other than that, no
other changes are recommended at this time.

Social Media Campaign Summary

The campaign performed extremely well in July with over 1500 visits to the site (increased from June of
1200 visits) and over 125k impressions (increase of June from 80k impressions. When we first
launched the campaign we generated a little over 600 visits to the website, we have doubled the visits
on the same budget. No changes are recommended at this time, the campaign is doing outstanding.

YouTube Summary

Both Spanish and English campaigns continue to perform outstanding. Both are driving very high
engagement and the cost per completed view is extremely low. Because we are seeing such high
engagement for this platform, a budget increase would benefit because we can increase brand
exposure and student engagement.
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Custom Display Data
$2,000 July 2018

Keyword Search Retargeting 1,313,178 4,685
Content Targeting 1,211,483 1,839
Website Remarketing 80,399 276

‘ampaign Name

From To

Riverside Desert Consortium Display April-June Jun 30, 2018 Jul 31, 2018

Geography Top 20 Locations by Clicks On Banner Ads

California Riverside 153,537
California Riverside 150,237
California San Bernardii93,451
California Fontana 84,917
California Ontario 77,403
California Fontana 72,126
California Moreno Valle 69,993
California San Bernardii 68,702
California Corona 67,462
California Corona 57,991
California Ontario 57,866
California Moreno Valle 54,595
California Rancho Cucai52,962
California Rancho Cucai48,385
California Victorville 41,547
California Hemet 41,121
California Temecula 36,083
California Hesperia 34,959
California Murrieta 33,156
California Victorville 32,397
California Hemet 32,234

502 Main St., 3rd Floor, La Crosse, WI 54601 < 608.781.8495 « fax 608.781.8496

Spent ()

$2,000.00

558
220
352
313
285
129
254
103
106
202
82
76
71
155
130
154
58
129
38
49
56

Impressions@ CcPM @ \flsits@

$4.52 1,431 ol
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Top Ad Engagement by Clicks & Impressions

Content Targeting
Content Targeting
Content Targeting
Keyword Search Retargeting
Keyword Search Retargeting
Keyword Search Retargeting
Content Targeting
Keyword Search Retargeting
Keyword Search Retargeting
Content Targeting
Keyword Search Retargeting
Keyword Search Retargeting
Content Targeting
Keyword Search Retargeting
Content Targeting
Keyword Search Retargeting
Content Targeting
Keyword Search Retargeting
Keyword Search Retargeting

https://www.ratemyjob.com
com.pinger.textfree

com.digitalchemy.calculator.freedecimal

https://outlook.live.com
com.steam.photoeditor
com.gisiemoji.inputmethod
https://blend.ming.com
com.jiubang.go.music
com.latininput.keyboard
com.gomo.calculator
com.jb.go.musicplayer.mp3player
com.jb.zcamera
https://www.clipd.com
com.enflick.android.textnow
com.dictionary
https://www.shsun.com
https://www.ming.com
com.jb.emoji.gokeyboard

136,614
128,625
126,527
71,072
58,537
51,448
51,009
50,517
48,991
45,085
42,029
32,891
28,771
28,653
27,751
20,473
19,630
14,546

best.deals.compare.coupons.discounts.tracker 14,305

Top 20 Keyword Performance by Clicks & Impressions
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf the

internet.

education_training_optimized audience

career+websites

find+me+a+job
job+search+sites
career+opportunities
medical+jobs
college+degrees
online+colleges
city+college

online college courses
college+degree
city+college
business+class
college+course
online+colleges
community+college
norco+college
college+class
college+admissions

norco+college

502 Main St., 3rd Floor, La Crosse, WI 54601 < 608.781.8495 « fax 608.781.8496

online+Community+college+courses

1,102,609 4,284
115,059 220
22,714 54
19,084 38
15,537 24
9,139 20
5,818
2,469
2,373
1,608
1,366
1,143
1,062
931
928
898
861
801
750
581
568

[y
%

EF OO R ONWRORRREERO®

161
689
205
159
208
176
58
302
202
57
167
174
47
84
54
66
23

92
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Pay Per Click/SEM Data

$4,000 July 2018

Apply
Click Through ~ Average Button Total Average Page  Average Cost
Budget Date mpressions Clicks Rate cPC calls Form Submits  Clicked Leads  Web Events Position Per Contact

Total clicks on

Number of timestext  Number of timesa ok AVETIDECOS L i J— the "apply now Tatal visits ta Average page
Date adisshownwhena  person has clicked | “*°"3% €% percick  [orerOfTas L FAMSHOM pnont asa specificpoges | position onpoge 1 Average cost per
through rate on generatedfrom  Landing Page We Cails + Form
Monthiy Budget | Campaign seorch s beingdone on  onthe textod, o TN acrossall heprr are Trockng | contactsince "0 we are tracking  of search engine  contact fcalls, end
Ren aseorchengine like  generoting o visit Keyword: keywords and moaian Comph reﬁg we con't trock . (summary results poge for ol form submissions)
Riverside Inland Empire Desert Google tothe site ywords publishers  COMPO omplet the final fom below) keywords
Consortium PPC 2018 sbmits
$4,000.00  Feb-18 26,018 1,341 5.15 $208 68 3 102 173 261 15 $23.12
$4.000.00  Mar-18 33,201 1,523 4.59 $2.63 44 4 67 115 303 14 $34.78
$4,000.00 Apr-18 32487 1,619 4.99 5247 28 o 61 89 302 18 54494
$4,000.00 May 31560 1444 4.58 $2.77 33 2 45 80 220 14 $50.00
$4,000.00 June 32,449 1613 4.97 $2.48 47 1) 79 126 289 14 $31.75
$4,000.00 July 22,912 1,354 591 $2.95 94 o 34 148 222 1.6 $27.03
TOTALS: $24,000.00 129483 178,607 8,804 4.98 $2.70 314 9 408 731 1597 15 §32.83
(Above Average| (First Page)

Web Event Summary Of Pages Visited
Page URL Visited Clicks/Visits
Bernardino Apply Now clicked

*Palo Apply Now clicked
*Desert Apply Now clicked
*Norco Apply Now clicked
*Copper Apply Now clicked
*Jacinto Apply Now clicked
*Financial aid near you clicked
*Moreno Apply Now clicked
*Chaffey Apply Now clicked
*Riverside Apply Now clicked

W 00 00 00 LT W N NN

*Crafton Apply Now clicked
*Barstow Apply Now clicked

[
L=

Resources

=
P

View Colleges

=
~]

Financial Aid
Contact Us
Apply

=W 2
= D =
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Top 25 Performing Keywords
_2SPERFORMINGKEYWORDS

Mt San Jacinto College
Crafton Hills College
Barstow Community College
Riverside City College
chaffey college

Moreno Valley College
College Of The Desert
Copper Mountain College
San Bernardino College
community college

Norco College

radiologic technology class
college admissions

food preparation certificate
cosmetology certificate

Palo Verde College
paramedic class

college application

teaching certificate
community colleges programs
firefighter degree

los angeles community college
building inspection certificate
electrician certificate

dental hygiene class

Text Ad Group Performance (Google Only)

Ad

Group Avg

Mame Impressions Visits CTR  Position
General Ad Group 19327 1233 6.4% 2.5
Medical Nursing 2031 66 3.2% 3.8
Outdoor Architecture 380 23 6.1% 2.7
Child Development 362 13 3.6% 3.6
Accounting Finance Business Real Estate 417 7 1.7% 4.0
Digital Media 151 7 4.69% 3.6
Aeronautics Aviation Automotive 168 4 2.4% 2.7

502 Main St., 3rd Floor, La Crosse, Wl 54601 + 608.781.8495 « fax 608.781.8496 2yearexperts.com
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Mobile Vs. Desktop Traffic

Mobile v. Desktop

Impressions
® Mobile 56.73%
® Deskiop 39.88%
Tablet 3.39%
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Social Media Facebook/Instagram Campaign
$2,000 July 2018

Campaign Name From To Budget Spent @ Impressions @ Visits @

ial Media April- Jun 28,2018  Jul29,2018  $2,000.00  $2,000.00 125314 1548 8¢

Campaign Objective

m Affinity ® Conversions

™ Core ® Event Responses

B Core Interests M Lead Generation

B Custom Audiences M Link Clicks
™ Look-Alike m Offer Claims
= Manual ¥ Brand Awareness

Engageme
| . . . .
£  Clicks Page Likes Post Likes  Conversions Post Shares Comments
v
'2 1548 8 117 0 3 2
Clicks Seturday 224 Conversions Satwday | 0
1,406
Friday 230 Friday | 0
Thursday 242 Thursday | 0
Wednesday 198 Wednesday | 0
Tuesday 220 Tuesday | O
b Monday 177 Monday | 0
Sunday 257 | T - sunday | 0
S N B S R IR
S F F W F &
Page Likes saturday | 0 Post Shares Satu'dayJ o
8 Friday 1 3 Friday [ 0
Thursday | 0 Thursday W [}
Wednesday 1 Wednesday } 0
Tuesday | 3 Tuesday 2
Monday 1 Monday 0
i vl Sl 2 S sunday | 1
Q A Q ® @ ® Q D 3 & N ®
) > b s b 3 SN M8 3 N
& & F F WS W& F
Post Likes Saturday h 10 Comments satwday | 0
112
Friday 25 2--1 Friday
Thursday 11 Thursday 1
Wednesday 17 Wednesday 0
5 Tuesday 10 Tuesday | 0
Monday 22 Monday 1
Sunday _ 22 Sunday | 0
a A Q ® & ® Q A Q ® ® ®
b b B 3 B B b » 3 3 B
& & ¢ E & W& F
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Creative Report

Post

Ad Set Name Ad Name Impressions  LinkClicks CTR(Link Clicks) Clicks Page Likes Reactions Comments Shares Conversions WVideo Plays
Retargeting Retargeting 1 - Business Ready. 48 1 2.10% 1
Retargeting |Carousel 2 1247 13 1.50% 23
Retargeting Video 1 - Brandy 5533 78 1.41% 108 1 1 25
Retargeting Carousel 1 6633 91 1.40% 108 3 1
Veterans Veterans 2 - College Ready. 655 a 1.40% 11
Retargeting Retargeting 3 - Born Ready 75 1 1.30% 1
High School Students Video 1 - Ruben 6532 71 1.09% 110 33 24
High Schoal Students - Spanish  Video 1 -Ruben 2451 26 1.06% 36 4 B
High School Students- Spanish  Video - Spanish 8677 B8 1% 132 15 1 55
High School Students Video 1 - Brandy 19933 194 0.97% 303 31 1 55
High Schoal Students - Spanish  Video 1 - Brandy 11186 107 0.96% 167 13 33
High School Students - Spanish  Carousel 2 3693 34 0.92% 45
High School Students - Spanish  Carousel 1 4895 42 0.B6% 54 1
Retargeting Video 1 - Ruben B13 7 0.86% 9 4
High School Students Carousel 1 12844 100 0.78% 136 3
Veterans Veterans 1 -Life Ready. 1680 13 0.77% 22
High School Students Students 1 - Workforce Ready 145 1 0.69% 2
High Schoal Students Students 3 - Career Ready. 2017 13 0.64% 22
High Schoal Students Carousel 2 7755 44 0.57% 71 6
High Schoal Students Students 2 - Real-Waorld Ready. 1720 a 0.52% 15
High School Students - Spanish  Students 3 - Career Ready. G608 3 0.49% 5 1
Veterans Video 1 - Brandy 2485 10 0.40% 17 1 2
High School Students- Spanish  Students 2 - Real-World Ready. 1664 6 0.36% 11 1
Veterans Carousel 1 3852 14 0.36% 21
Parents Mext-Gen READY 14362 46 0.32% 74
Parents COLLEGE READY 3622 11 0.30% 20 2
Veterans Video 1 - Ruben 1689 4 0.24% B 1
Veterans Carousel 2 2718 5 0.18% 15 2
High School Students- Spanish  Students 1 - Workforce Ready 127 [1] 1 1
Retargeting Retargeting 2 - Tech Ready. 54 [1] [1]

Post Shares Video Watches st 1005

High Sthaol Students - Spanish Wides 1 - Brandy Instagram Mobile 36 a 8.30% 3 4
Retargeting Carousel 1 Facebook Desklop 32 1 312% 1
High Schosl Students Wides 1 - Ruben Instagram Mokl 302 [l 208% g 30
Retargeting Retargeting 1 - Dusiness Ready. Facebaok Mobile a8 1 1.55% 1

Carousel 2 Fatebook Mokbile 1228 19 141% 23
Retargeting Wides 1 - Brandy Facebaok Mobile 5526 78 140% 108 1 1 26
Welerans Weterans 2 - College Ready,  Facebook Mobike 645 2 1.36% 11
Retargeting Carsusel 1 Facebaok Mobil 6599 a0 133% 107 P 1

3-Bom Ready  Fatebook Mobile 75 1 130% 1

High Seheol Students - Spanish Video - Spanish Instagram Mabile 79 1 125% 1 10
High Sthosl Students Wides 1 - Brandy Instagram Mokl 319 a 107% a 19
High Seheol Students - Spanish Wides 1 - Ruben Facebaok Mobile 2436 26 1% 36 2 8
High Sthaol Students - Spanish Vides - Spanish Fazebook Mobile 8596 87 1% 131 5 1 55
High Seheol Students Wides 1 - Ruben Facebaok Mobile 6221 62 098% 101 3 23
High Sthool Students - Spanish Students 2 - Real-Werld Ready. Instagram Mobile 102 1 0.97% F
High Seheol Students Wideo 1 - Brandy Facebaok Maobil 19601 190 093% 299 12 1 55
High Schosl Students - Spanish Wides 1- Brandy Farebook Mokbile 11149 104 093% 164 [] 33
High Scheool Students - Spanish Cargusel2 Facebook Maobil 3668 34 0A7% a5
High School Students - Spanish_ Carousel 1 Fazebook Mobile 4843 a2 0.86% 54 1
Retargeting Wides 1 - Ruben Facebaok Mobile 812 7 0.80% 9 4
Welerans Weterans 1 -Lile Ready. Fazebook Mobile 1629 13 0.79% 22
High Sehool Students Carousel 1 Facebaok Mobile 12659 100 069% 136 2
High Schosl Students Students 1 - Warklores Ready  Facebook Mobile 145 1 0.65% 1
High Seheol Students Students 3 - Caresr Ready, Facebaok Maobil 1337 13 0.57% 22
High Sthosl Students Carousel 2 Fatebook Mokbile 7673 aa 0.54% 71 5
High Seheol Students Stutents 2 - ReakWorld Ready. Facebook Mobile 1574 a 053% 15
High Sthool Students - Spanish Students 3 - Career Ready,  Facebaok Mobile 566 a 0.41% 4
etarans Wides 1 - Brandy Facebaok Mobil 2465 10 037% 17 2
Wetarans Carsusel 1 Farebook Mokbile 3762 14 0.37% 21
Parents Next-Gen READY Instagram Mabile 271 1 0.32% 1
Parents Next-Gen READY Farebook Mokl 13916 a5 032% 73 1
High Seheool Students - Spanish Students 2 - ReakWorkd Ready. Fatebook Mokbile 1561 5 0.31% 9 1 1
Parents COLLEGE READY Fazebook Mobile 3194 10 0.30% 13 2
Parents COLLEGE READY Instagram Mobile 397 1 0.25% 1
Wetarans Wideo 1 - Ruben Farebook Mokbile 1679 4 0.24% 8 1
Welerans Cargusel 2 Facebaok Maobike 2620 5 0.19% 15 2

YouTube Video Ads
$1,920 July 2018 - English Language
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- Drove over 63k impressions
- Drove over 26k+ completed video views
- 40% completed video view rate

Riverside/Inland Empire Consortium YouTube English Ma..

Impressions Views Clicks Cost §/View View Rate
63,652 26,053 141 $1,920 $0.07 40.9%
i I 1450 00%
AGE12-24 "“‘:’?”'C"’ — AGE 1824 25% 50% 1
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$1,000 in July - Spanish Language
- Drove over 89k impressions
- Drove over 37k+ completed video views
- 41% completed video view rate
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Riverside/Inland Empire Consortium Spanish YouTube

Impressions Views Clicks Cost $/View View Rate
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V. Radio Advertising Campaign

Pandora Campaign Overview

$20,000 July 2018
- $19,200 general 18-24 y/o

- $2,400 African American targeted, 25-34 y/o
- $2,400 Hispanic targeted, 25-34 y/o

Impression Impressions % Impressions

Component Name Ad Comments Start Date End Date Goal Delivered Delivered Clicks CTR Reach Frequency
Mobile Audio :30 with Standard
Companion Banner - Audio Plan 1 07/01/2018 | 07/31/2018 B47.621 654,223 101.02% B38| 0.13% 75987 8.61
Mobile Audio :30 with Standard
Companion Banner - Audio Plan 1 Hispanic |07/01/2018  |07/31/2018 80,853 81,832 101.08% 85| 0.10% 27,133 3.02
Maobile Audio :30 with Standard |Plan 1 African
Companion Banner - Audio American 07/01/2018 | 07/31/2018 B0.953 B1.777 101.02% 125] 0.15% 28,548 2.86
Total 1,619,054 1,635,664 101.03% 1,049 0.13% 126,086 6.49
Craative Nama Ad Comments Start Date  End Date Impressions Delivered Clicks CTR Reach Fraquency
MAILC G0 Plan 1 Q7012018 |0731/72018 82,848 114 0.12%) 40,361 2.30
MA_ILC 502 Plan 1 a7i01/2018 |07/31/72018 893,583 119 0.13%) 40482 2.31
MA LG G03 Plan 1 Q712018 073152018 93T 136( 0.15%) 40418 2.31
MAILC G004 Plan 1 ari01/2018 |0731/2018 893,088 121 0.13%) 40487 2.30
MA_CA G01 Plan 1 a7i01/2018 |07/31/72018 893,570 110 0.12%) 40438 2.31
MA_CA 503 Plan 1 Q712018 073152018 93,827 127 0.13%) 40,773 2.30
MA_CA G005 Plan 1 ari01/2018 |0731/2018 84 137 118 0.13%) 40,798 2.31
MA BRE_HI1 Plan 1 Hispanic a7i01/2018 |07/31/72018 16,458 18] 0.11%| 10,855 1.52
NA _BRE_HIZ2 Plan 1 Hispanic Q712018 073152018 16,428 20] 0.12%| 10,876 1.51
MA _BE_HD3 Plan 1 Hispanic ari01/2018 |0731/2018 16,242 15) 0.08%| 10,672 1.52
MA_BRE_HI4 Plan 1 Hispanic a7i01/2018 |07/31/72018 16,343 22] 0.14%| 10,863 1.50
MA_BR_HO5 Plan 1 Hispanic Q712018 073152018 16,363 11 0.07%| 10,8497 1.50
MAMTEAJ AADT Plan 1 African Amercan [07/01/2018 |07/31/2018 16,718 18] 0.11%] 11,226 1.48
MA_MTEAJ AADZ Plan 1 African Amercan [07/01/2018 |07/31/2018 16,137 20 0.12%| 10,822 1.48
MA_MTFAJ _AADS Plan 1 African Amerncan [07/01/2018 |07/31/2018 16,268 41 0.19%| 10,848 1.50
MA_MTEAL AADS Plan 1 African Amercan [07/01/2018 |07/31/2018 16,407 41 0.19%| 10,962 1.50
MA_MTEAJ _AADS Plan 1 African Amercan [07/01/2018 |07/31/2018 16,247 24| 0.15%| 10,887 1.48
Total B17,B32( 1,049 D.13%| 126,086 6.49

Creative Name Key:
e MA = Mobile Audio platform

e |ILC =1Love Cars (Audio)

e CA =Culinary Arts (Audio)

e BR =Born Ready (Audio)

e MTFAJ = More Than Finding A Job (Audio)

e GO01 (02, 03, 04, 05) = General (Banner)

e HO1 (02, 03, 04, 05) = Hispanic (Banner)

e AAO01 (02, 03, 04, 05) = African American (Banner)
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Banner Ads with Most Clicks

Take your next

step with confidence.

READY it

136 clicks
Mobile Audio Platform
| Love Cars Audio Clip

The real world moves
fast...are you READY?

Ol
4

121 clicks
Mobile Audio Platform
| Love Cars Audio Clip

Take your next
step with confidence.

READY izt

121 clicks
Mobile Audio Platform
Culinary Arts Audio Clip
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