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I. Campaign Website (readysetcareer.org) 
August 1 – 31, 2018 
 

Site Actions 
Total Page Views: 6,234, 100% 

• Home: 5,729, 91.9% 

• Apply: 108, 1.73% 

• Financial Aid: 59, .95% 

• Contact: 44, .71% 

• Resources: 43, .69% 

• View Colleges: 31, .50% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• View Colleges, 8:55 

• Apply, 3:43 

• Resources, 1:50 

• Financial Aid, 1:38 

• Home, 0:59 

Top Sources of Site Exploration 
• Digital Ad Campaign: 76.8% 

• Direct: 23.2% 
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II. News Center (news.readysetcareer.org) 
August 1 – 31, 2018 
 

Site Actions 
Total Page Views: 548, 100% 

• Home: 101, 18.43% 

• Success in 3-D: 87, 15.8% 

• All Stories: 43, 7.85% 

• CyberHubs: 40, 7.3% 

• Community Colleges in Riverside and San Bernardino Counties are Working for You: 34, 6.2% 

• Conditioned for Success, William Wood: 26, 4.74% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Conditioned for Success, William Wood, 5:46 

• Community Colleges in Riverside and San Bernardino Counties are Working for You, 4:50 

Top Sources of Site Exploration 
• Digital Ad Campaign: 50% 

• Direct: 50% 
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III. Digital Advertising Campaign 

Overview 
Digital Campaign Highlights – August 2018  
 
Custom Display Campaign Overview 
- Drove a total of 1161visits to the website 
- Drove over 400k impressions. 
- Average CPM (cost per thousand impressions) is $4.89 
 

Custom Display Campaign Benchmark for Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1228 visits to the website 
- Drove 100 calls 
- Average cost per visit $3.26 
- Average cost per contact is $14 

- CTR on the text ads above average 7.36%  
 

PPC Campaign Benchmark for Google Trends In Education in CA 
- Average cost per visit for is $4.53 
- Average cost per contact is $63 
- Average CTR on the text ads is 2.20% 

 
Social Media Facebook/Instagram Campaign 
- Drove 1368 visits to the website 
- Drove over 133k+ impressions 
- Drove over 1700 engagements 
 
YouTube English  
- Drove over 63k completed video views  
- Drove over 27k+ impressions 

- 44% completed video view rate 

- Average cost per completed video view .07 cents 

 

YouTube Spanish 

- Drove over 119k impressions  

- Drove over 50k+ completed video views 

- 42% completed video view rate 

- Average cost per completed video view .02 cents 
 

YouTube Industry Benchmarks 

- Average completed video view rate is 15% 

- Average cost per completed video view 10-15 cents 
  



 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 

 

Summary 
Custom Display Campaign Summary 
The average CPM remains low, right about $4, with the national average between $8-$12/CPM. This 
allows us to generate more impressions and drive more traffic to the site. Visits stayed healthy at over 
1100 visits for August.  
 

PPC Campaign Summary 
The campaign is continuing to perform extremely well. August was the best performing month of all 
time, with an increase in the CTR on the text ads to 7$, and the cost per lead dropped from $27 in July 
to $14 in Aug (Google average for Education at $63).  
 

Social Media Campaign Summary 
The campaign performed extremely well in August and held steady with results similar to July. We had 
over 1300 visits to the site and over 133k impressions When we first launched the campaign we 
generated a little over 600 visits to the website, we have doubled the visits on the same budget. We do 
recommend some new images/creatives so we don’t experience banner fatigue. Other than that, no 
changes are recommended at this time, the campaign is doing outstanding.   
 

YouTube Summary 
Both Spanish and English campaigns continue to perform outstanding. Both are driving very high 
engagement and the cost per completed view is extremely low. Because we are seeing such high 
engagement for this platform, a budget increase would benefit because we can increase brand 
exposure and student engagement. We’d recommend to increase the budget for Spanish first, as the 
average cost per completed video view is just 2 cents!  
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Custom Display Data  
$2,000 August 2018 
 

 
 
 

Geography Top 20 Locations by Clicks on Banner Ads 
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Top Domain Performances from Keyword Search Retargeting 
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Top 20 Keyword Performance by Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/Bing and is served the ad later as they surf the 
internet. 

 
 

Top Related Content Performance 
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Pay Per Click/SEM Data 
$4,000 August 2018 
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Top 25 Performing Keywords 
 

 
 
 

Text Ad Group Performance (Google Only) 

 
 

 

 

 
 

Mobile Vs. Desktop Traffic 
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Average Call Length  

 
  



 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 

 

Social Media Facebook/Instagram Campaign 
$2,000 August 2018 
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Creative Report 
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YouTube Video Ads 
$2,500 August 2018 (English Language) 

- Drove over 63k impressions  

- Drove over 27k+ completed video views 

- 44% completed video view rate 

- Average cost per completed video view .07 cents 
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$1000 August 2018 (Spanish Language) 
 

- Drove over 119k impressions  

- Drove over 50k+ completed video views 

- 42% completed video view rate 

- Average cost per completed video view .02 cents 
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IV. Radio Advertising Campaign 
Pandora Campaign Overview 
$20,000 August 2018 

- $16,000 general 18-24 y/o 

- $2,000 African American targeted, 25-34 y/o 

- $2,000 Hispanic targeted, 25-34 y/o 
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